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INLAND LIVING Magazine Household Demographics & Reach

Through highly targeted audience selection, INLAND LIVING Magazine
reaches Inland Valley neighborhoods with the very highest average household
income, top socioeconomic scores and greatest purchasing power. Vested
readers may also purchase single copy issues in high-traffic bookstores,

grocery stores and other fine retailers throughout the Inland Valley area.

Average Wealth $713,000
Average Socioeconomic Score 91
Homeowners 93%
Ages 25-54 44%
Married 67%
Average Household Size 2.3
Household Delivered Circulation 35,000

unique across 6 issues 60,000
Household Delivered Readership 80,500

unique across 6 issues 138,000
Single Copy Circulation 5,000

*Source: MaplInfo 2006. Based on rotating distribution pool of 60,000 households. 2.3 persons per household.

ICP INLAND CUSTOM PUBLISHING GROUP p.o. box 9400, san bemardino, ca 92407-9400
Inland Living Magazine is a sister publication of Riverside Magazine.



